
BOOKBUB 

BookBub is a free online service for readers to discover books by way of genre and obtain daily 
deeply discounted deals on e-books. With four options for promoting books, authors can reach 
millions of potential readers for fiction, non-fiction, or memoir titles.  

To take advantage of the marketing options below, sign up first as a BookBub Partner at: 
https://partners.bookbub.com/users/sign_up.  

BookBub's blog is a fantastic resource for authors. It includes easy-to-read articles on 
everything from the best ad designs and how editors choose categories, to tips for author 
newsletters and social media interaction. Find all the articles here: 
https://insights.bookbub.com.  

Featured Deals  
*SWP/SP recommended!* 

One of the more popular ways to promote deeply 
discounted ebooks in a daily email that goes out 
to millions of BookBub members (the reach 
depends on the chosen genre subscriber list). 
Featured Deals are a great way to drive revenue 
for backlist books, boost a book up a bestseller 
list, or get readers hooked on the first book in a 
series. Flat fees depend on book’s discounted 
price and size of the genre subscriber list (high 
subscriber numbers=higher fee). You can find the 
prices and subscriber numbers here: 
https://www.bookbub.com/partners/pricing. 
Typically, several hundred to even thousands of 
copies are sold in BookBub Featured Deals, so 
it’s great opportunity for exposure. 

If you’d like to apply a Featured Deal, the first thing you need to do is decide if you want 
to apply yourself or have the She Writes Press or SparkPress team apply for you. If you 
choose to have us apply for you and we land the deal, we will mark up the cost of 
the BookBub by 20% as a service fee, which covers these benefits: we apply through our 
partnership, we write the pitch for you, and we create a meme that we’ll also share on our social 
networks during the deal. 

You can apply for a Featured Deal every four weeks. If you want to give it a go yourself first, 
and if you don’t get chosen for a deal, we can always give it a try at least four weeks later. I 
recommend pursuing our resources before deciding whether you’d like to apply yourself or 
through us. The following link, for example, will go through how you can do it yourself: 
https://www.shewrites.com/blog/view/1886241/7-bookbub-basics-if-you’re-doing-it-yourself. 
 
If you’d like us to apply for you, email your project manager with the following 
information: 



• Is there an angle that you want to pitch in relation to your book, like an upcoming holiday 
that could tie in? 

• What category you'd like it promoted in? (please see categories here: 
https://www.bookbub.com/partners/pricing)  

• What price would you like like to mark it down to? Our typical recommendation is 0.99 or 
1.99. 

  
For an additional resource of information about BookBub promotions and how to maximize your 
experience, She Writes University has an excellent webinar on it that topic. The webinar is $10 
dollars to watch and you’ll learn how BookBub has evolved over the years, new strategies that 
give you the best shot at being selected, and features every author should be using to reach 
readers through BookBub. It’s not required watching, but it does give you a firmer grasp about 
promotions. You can purchase the webinar here if you'd like to take a 
look: https://shewritesuniversity.com/product/how-to-maximize-bookbub/. 
  
BookBub Featured Deals are extremely competitive, so there is no guarantee you will be 
accepted once you apply. They only accept roughly 10-20% of their applications—so you can 
imagine how many people apply for this opportunity. If you are not selected, we can always 
reapply!  
 
Even if you don’t apply through SWP/SP, please keep your project manager updated if you 
get a deal so we can make sure the necessary price changes are on our calendar.  
 
 
BookBub Ads 
*SWP/SP recommended!* 

Ads are BookBub’s most flexible promotional option, as they allow the author to promote any 
book at any price at any time. If you run an ad campaign with them, your book will appear in 
dedicated spaces in their BookBub and Chirp emails and on the BookBub website. There’s no 
vetting process and you have complete control: you choose your budget and ad image, how 
long you want it to run, and how much you want to spend. BookBub offers powerful targeting 
options, allowing you to select the users you want to reach. It’s run on an auction bidding model, 
so those who pay the most for a specific demographic, their book will appear there. 

Bookbub ads can be used to: 

• Reach engaged book-buyers at any point in your book’s lifecycle 
• Boost the exposure of discounts (like if you had a Featured Deal or another promotion) 
• Promote full-priced new releases  
• Test marketing copy and get exposure during preorder periods 
• Generate a steady stream of new fans by promoting the first book in a series 
• Promote audiobooks 



 

TIP: BookBub highly recommends running test campaigns with lower budgets to see what 
serves your marketing goals the best before launching a high-budget campaign.  

If you decide to run an ad, BookBub also provides a quick overview that will introduce you to the 
key principles of how ads work—even if you’re not an ad guru, they make it easy for anyone to 
take advantage of this opportunity! 

Here is the Ultimate Guide to BookBub Ads, covering topics from getting started and managing 
costs, to designing engaging creative, to understanding campaign results: 
https://insights.bookbub.com/ultimate-guide-bookbub-ads/.  

 

BookBub Recommendations  

You’re more likely to buy a book if it’s recommended by a friend, right? That’s what BookBub 
Recommendations is—a free community-building initiative for authors. Author members of the 
BookBub community can follow each other; when a member you follow makes a 
recommendation, it’ll show up in your feed and in your weekly digest email. BookBub suggests 
cross-promoting with other authors to build followings, and with the power of the SWP/SP 
author community, this is a great way to support your fellow authors.  

You can read more about BookBub Recommendations here: 
https://insights.bookbub.com/recommendations/ 

 



Preorder Alerts  

A preorder alert is a dedicated email to an author’s 
BookBub followers to announce their book is ready 
for preorder. This is a premium offering, only 
available to authors with over 1,000 followers on 
BookBub. They’re cost effective at $0.02 per eligible 
US follower.  

You can read more about BookBub Preorder Alerts 
here: https://insights.bookbub.com/introducing-
bookbub-preorder-alerts/ 

 

New Releases for Less 

Every week, BookBub sends out an editorially-curated weekly email featuring newly-released 
ebooks in the subscribers’ favorite genres. This is a great opportunity to expand the reach of a 
new release, boost your visibility during those first few weeks after publication, and many other 
benefits: 
 

• Increase followers and wishlists 
• Improve retailer rankings and visibility 
• Gain exposure and editorial features 
• Break into a new genre 
• Grow awareness of a new series 
• Generate follow-on sales 
• Expand your Bookbub audience 

You can apply for this feature starting six months before your publication date. Like Featured 
Deals, New Releases for Less does require an editorial review. If you are selected, please let us 
know if BookBub has any discount requests, and the dates involved.  
 
NOTE: If a book is selected for a New Releases for Less feature, that book will not be eligible 
for a Featured Deal within thirty days of the New Releases for Less email date. 
 
DISCLOSURE: We do not have a lot of stats on this kind of promotion, but in our experience 
thus far, the profit made from this kind of promo is significantly less than, say, a Featured Deal. 
If you choose to pursue this type of promo, and a profit is your goal vs. exposure, please keep 
that in mind.  


